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Hotel Room 
Purchase Paths 

(Booking Channels)
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Each Purchase 

Path is Unique 

Most cover many 

touchpoints. 

You must know who 

you are talking to and 

be consistent 

throughout each point 

of connection.

Image Source: Tnooz.com



Booking.com, Priceline.com, 
agoda.com, KAYAK, 

rentalcars.com, OpenTable

Expedia.com, Hotels.com, 
Egencia, Hotwire, Trivago, 

Venere.com, CarRentals.com, 
Classic Vacations, Expedia 

CruiseShipCenters, Expedia Local 
Expert (LX), Wotif Group, 

Travelocity

TripAdvisor.com, Viator, FlipKey

TOP OTAs



Booking & OTA

Trends

• “52% of the rooms booked in the U.S. are booked through an OTA, so it's a pretty significant marketplace.” 
(Greg Mount, president and CEO of Red Lion Hotels Corporation, USA Today, 02/2017)

• “According to Booking.com, 44% of travellers already expect to be able to plan their holiday in a few simple 
taps of their smart phone. Moreover, over half (52%) expect their use of travel apps to increase in 2017.” 
(Trekksoft, Tourism Trend Report 2017)

• “Some experts have predicted as high as a 6 percent increase in the bookings made through online travel 
agents in the year 2017.” (HospitalityNet.org)

• Leisure travelers are visiting anywhere from 4.4 unique sites to 38 unique sites before making a booking. 
(Fuel Travel ‘17, Expedia Media Solutions Study ‘15)
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1: Connection

How do you stand out from competition?

Does all of your media use the same branding? 





✓ Brand Continuity

✓ Emotional Appeal

✓ Sense of Urgency

✓ OTA Deal Highlight

✓ Highly Reviewed



New, all encompassing search results.

2: Be Found





$4.3 billion in advertising in 2016

https://www.tnooz.com/article/trivago-expedia-reports-q4-2016/


3: Get Listed

SIGN UP & INTEGRATE

Register Online. Call and email local 
account managers. Have your brand 

pitch, rates, and images ready.

It’s usually easy to get listed, but you can work 
to expedite the process. Sell yourself! Know 
what’s already listed and tell them why they 
need something different, like you, and why 

YOUR product will sell.

Now that we’ve established why to 
work with OTAs, let’s look at how.



HAVE AS MUCH AS YOU CAN READY FOR SET UP.

1 2 3 4 5



http://www.priceline.com/join/sign-up 

https://join.booking.com/

https://ycs.agoda.com/en-
us/SignUp/Index

Connect with OTAs

https://join.expediapartnercentral.com/L
angCode/1033/

https://onboarding.expediapartnercentra
l.com/public/contactUs.html

https://www.tripadvisor.com/InstantBoo
kingSignup

https://join.booking.com/
https://join.booking.com/
https://ycs.agoda.com/en-us/SignUp/Index
https://join.expediapartnercentral.com/LangCode/1033/
https://onboarding.expediapartnercentral.com/public/contactUs.html
https://www.tripadvisor.com/InstantBookingSignup


Integrate & Optimize 
to Drive Sales

Use a reservation system that pulls in OTA 
bookings automatically.

Take advantage of OTA promotions/specials. 
It will help appearances in search results!

Increase or decrease inventory through their 
extranet with trends.

4: Tips & Tricks



The higher your ratings on reseller sites, the more trust 
you have and therefore purchase potential.

If you’re not sure if you’d like to partner with an OTA, try it 
out for three months and watch your Google Analytics to 

see if they send you traffic in addition to leads.

See if your account rep will agree to NOT bid on your 
hotel name in paid search.

A good hero shot on the first page of an OTA search listing 
can increase bookings by 20%. 
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THANK YOU!
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