Case Study: Google Adwords
THE CHALLENGE

THE SOLUTION

The airline needed a website that made it easy
for visitors to search and book ﬂights.

To Achieve Success in SEO and driving
relevant and quality trafﬁc to the website,
the campaign needed a much needed
monthly optimization and implementation of
SEO best practice and guidelines.

The Solomon Islands is a lesser known holiday
destination for the international market when
compared to other Paciﬁc Islands. Therefore it
was also important that the SEO and marketing
campaign promoted the destination as well as
the airline itself.

It is important to understand when a campaign
is effective and how to help the business grow.
We've set metrics and key performance
indicators that support our monthly strategy.

THE CAMPAIGN STRATEGY
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CREATE AN SEO CAMPAIGN PLAN TO
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OPTIMIZE THE CAMPAIGN FOR
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WORK WITH COMPELLING CONTENT

PROMOTE THE BRAND AND MAKE IT EASY

SEO GUIDELINES AND BEST

THAT WOULD TRIGGER INTEREST AND

FOR USERS TO FIND THE WEBSITE

PRACTICE

INSPIRATION ON THE DESTINATION AND
THE AIRLINE.
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THE PROCESS
2

One on one consultation with
industry experts to discuss
objectives, goals and
expectations
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Monitor results and
make appropriate
changes to the
campaign to continue
improvement
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Mutual agreement with client
on campaign objectives,
expectations and goals
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An ongoing comprehensive review of the campaign to
ﬁnd out what works, and what changes need to be made.

Optimize and regularly
manage the marketing
campaign
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Extensive performance
report to discuss wins,
improvements and next
steps

THE RESULTS

22%

Growth in User
Engagement

69.13%

46.47%



48.78%

STEADY INCREASE

STAGGERING GROWTH

EXPONENTIAL GROWTH FOR

OF LOOK TO CLICK RATIO

IN SEARCH VISIBILITY

KEY TERMS IN GOOGLE

 CLIENT TESTIMONIAL
“We’ve been working with Tomahawk for over 3 years now for both our website and digital marketing. In that time they’ve helped us raise our
international proﬁle and increase visitor numbers and awareness. Their passion and knowledge of the South Paciﬁc is obvious and we would
recommend them to any operator or destination seeking to see a signiﬁcant difference in their online presence”
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